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1. What is the core concept of marketing that involves identifying human needs and wants
and satisfying them through exchange?

a) Promotion

b) Demand

¢) Need want

d) Product value

Answer: c) Need want

Explanation: The core concept of marketing involves identifying human needs and wants and
then satisfying them through exchange. This concept forms the foundation of marketing
activities, focusing on understanding consumer desires and providing products or services to
fulfill them.

2. Which marketing concept emphasizes building long-term relationships with customers by
delivering superior value?

a) Selling concept

b) Societal marketing concept

) Relationship marketing concept
d) Production concept

Answer: ¢) Relationship marketing concept

Explanation: Relationship marketing emphasizes building long-term relationships with
customers by delivering superior value and satisfaction. It focuses on nurturing customer
loyalty and retention through personalized interactions and ongoing communication.

3. What are the components of the marketing mix, also known as the 4 P’'s of marketing?
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a) Product, Price, Placement, Promotion

b) People, Process, Physical evidence, Promotion
c) Price, Place, Promotion, Publicity

d) Product, Promotion, Profit, Partnership

Answer: a) Product, Price, Placement, Promotion

Explanation: The marketing mix consists of four key components: Product, Price, Placement
(distribution), and Promotion. These elements are strategically combined to meet the needs
and preferences of target customers and achieve marketing objectives.

4. Which financial statement provides a snapshot of a company’s financial position at a
specific point in time?

a) Profit and loss account
b) Fund flow statement
c) Balance sheet

d) Cash flow statement

Answer: c) Balance sheet

Explanation: A balance sheet provides a snapshot of a company’s financial position at a
specific point in time by listing its assets, liabilities, and shareholders’ equity. It shows what
the company owns and owes, providing insights into its financial health.

5. What financial analysis tool measures a company'’s ability to meet its short-term
obligations?

a) Breakeven point (BEP)
b) Pay-back period
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¢) Financial ratio analysis
d) NPV (Net Present Value)

Answer: ¢) Financial ratio analysis

Explanation: Financial ratio analysis involves calculating and interpreting various ratios that
assess a company'’s financial performance and position. Liquidity ratios, such as the current
ratio and quick ratio, measure a company’s ability to meet short-term obligations.

6. Which form of business ownership offers limited liability to its owners but requires more
complex legal and tax requirements?

a) Sole proprietorship

b) Partnership

c¢) Corporation

d) Limited liability company (LLC)

Answer: ¢) Corporation

Explanation: A corporation offers limited liability to its owners (shareholders), meaning their
personal assets are protected from the company’s debts and liabilities. However, it involves
more complex legal and tax requirements compared to other forms of business ownership.

7. What is the primary goal of advertising in marketing?

a) Building relationships with customers

b) Generating immediate sales

¢) Enhancing brand awareness and visibility
d) Conducting market research
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Answer: ¢) Enhancing brand awareness and visibility

Explanation: The primary goal of advertising in marketing is to enhance brand awareness and
visibility among target audiences. It aims to create positive associations with the brand,
communicate its value proposition, and ultimately influence consumer behavior.

8. Which marketing concept focuses on addressing societal needs and concerns while
meeting organizational objectives?

a) Selling concept

b) Production concept

c) Societal marketing concept

d) Relationship marketing concept

Answer: ¢) Societal marketing concept

Explanation: The societal marketing concept focuses on addressing societal needs and
concerns while meeting organizational objectives. It involves considering the long-term well-
being of society in addition to satisfying immediate consumer wants and needs.

9. What financial metric represents the point at which total revenue equals total costs,
resulting in neither profit nor loss?

a) Breakeven point (BEP)

b) Pay-back period

c) Net Present Value (NPV)

d) Return on investment (ROI)

Answer: a) Breakeven point (BEP)
Explanation: The breakeven point (BEP) is the level of sales at which total revenue equals
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total costs, resulting in neither profit nor loss. It indicates the minimum level of sales required
for a business to cover its fixed and variable costs.

10. Which marketing concept focuses on aggressive sales techniques and high promotional
efforts to generate transactions?

a) Relationship marketing concept
b) Societal marketing concept

¢) Selling concept

d) Production concept

Answer: c¢) Selling concept

Explanation: The selling concept focuses on aggressive sales techniques and high
promotional efforts to generate transactions and overcome consumer resistance. It assumes
that consumers will not buy enough of the product unless it is promoted and sold
aggressively.

11. Which financial statement summarizes a company’s revenues, expenses, and resulting
net income or loss over a specific period?

a) Balance sheet

b) Fund flow statement
c) Profit and loss account
d) Cash flow statement

Answer: ¢) Profit and loss account
Explanation: A profit and loss account (income statement) summarizes a company’s
revenues, expenses, and resulting net income or loss over a specific period, typically one
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fiscal quarter or year.

12. What is the process of identifying and attracting specific groups of consumers who are
likely to buy a company’s products or services?

a) Market segmentation
b) Market targeting

c) Market positioning

d) Market research

Answer: b) Market targeting

Explanation: Market targeting is the process of identifying and attracting specific groups of
consumers (target market) who are likely to buy a company’s products or services. It involves
evaluating market segments and selecting those that align with the company’s objectives
and capabilities.

13. Which financial analysis tool measures the time it takes for an investment to generate
enough cash flows to recover its initial cost?

a) Pay-back period

b) Breakeven point (BEP)
¢) Financial ratio analysis
d) Net Present Value (NPV)

Answer: a) Pay-back period

Explanation: The pay-back period is a financial analysis tool that measures the time it takes
for an investment to generate enough cash flows to recover its initial cost. It indicates the
speed at which an investment can recoup its initial outlay.
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14. What is the primary objective of customer relationship management (CRM) in marketing?

a) Maximizing short-term profits

b) Building long-term relationships with customers
c) Generating immediate sales

d) Enhancing brand awareness

Answer: b) Building long-term relationships with customers

Explanation: The primary objective of customer relationship management (CRM) in marketing
is to build and maintain long-term relationships with customers. CRM strategies focus on
understanding customer needs and preferences, enhancing customer satisfaction, and
fostering loyalty.

15. Which type of market consists of individuals and households who buy goods and services
for personal consumption?

a) Consumer market
b) Business market

) Industrial market

d) Government market

Answer: a) Consumer market

Explanation: The consumer market consists of individuals and households who buy goods and
services for personal consumption. It encompasses a wide range of products and services
catering to diverse consumer needs and preferences.

16. What financial metric evaluates the profitability of an investment by comparing its
expected returns to its initial cost?
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a) Breakeven point (BEP)

b) Net Present Value (NPV)

c) Pay-back period

d) Return on investment (ROI)

Answer: b) Net Present Value (NPV)

Explanation: Net Present Value (NPV) evaluates the profitability of an investment by
comparing its expected returns to its initial cost, taking into account the time value of
money. It represents the present value of future cash flows discounted at a specified rate.

17. Which marketing strategy involves increasing sales and market share by offering
products at lower prices than competitors?

a) Market penetration
b) Market development
¢) Product development
d) Diversification

Answer: a) Market penetration

Explanation: Market penetration involves increasing sales and market share by offering
products at lower prices than competitors. It aims to attract new customers and encourage
existing ones to buy more by providing better value for money.

18. What financial statement shows the inflow and outflow of cash from operating, investing,
and financing activities?

a) Balance sheet
b) Profit and loss account
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c) Fund flow statement
d) Cash flow statement

Answer: d) Cash flow statement

Explanation: A cash flow statement shows the inflow and outflow of cash from operating,
investing, and financing activities during a specific period. It provides insights into a
company’s liquidity, solvency, and overall financial health.

19. Which marketing strategy involves introducing new products or services to existing
markets?

a) Market penetration
b) Market development
¢) Product development
d) Diversification

Answer: ¢) Product development

Explanation: Product development involves introducing new products or services to existing
markets. It aims to capitalize on existing customer bases by offering innovative or improved
offerings that meet evolving needs and preferences.

20. Which financial metric assesses the efficiency of a company’s operations by comparing its
revenue to its expenses?

a) Breakeven point (BEP)

b) Financial ratio analysis

c) Net Present Value (NPV)

d) Return on investment (ROI)
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Explanation: Financial ratio analysis assesses the efficiency of a company’s operations by

comparing its revenue to its expenses and other financial metrics. Ratios such as the

profitability ratios (e.g., gross profit margin, net profit margin) provide insights into a

company’s performance and profitability.
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